Providence Hospital
Situation

Although Providence Hospital of Washington, D.C. is the city’s oldest continuously
operating hospital, it has strengths in a wide variety of medical specialties and enjoys a
strong reputation for personal, engaged patient care.
While well-respected, Providence sought a stronger identity as a care provider of choice
and authority on health issues. Several other area hospitals enjoy considerable regional
and even national recognition and often absorb attention from community hospitals
such as Providence, which offers comparable expertise in many areas. Accordingly,
Providence retained Channel Communications as its agency of record to establish greater
visibility for its services.

Solution

One of Providence’s biggest challenges was developing a new brand identity, and thus
attracting patient candidates, for its surgical weight loss center. In order to create an effective messaging platform for the center, we knew that thoroughly understanding the emotions and challenges of the target audience—significantly overweight people—was critical.
We coordinated one-on-one interviews with 1) patients who had very recently undergone
weight loss surgery, 2) patients who had the procedure a while ago, and 3) patients who
were about to have the procedure and 4) hospital caregivers who managed patients’ postoperative care. This discourse revealed key insights into the psychological, environmental
and health factors which motivated patients to consider weight loss surgery, and laid the
foundation for our communications.
The resulting campaign revolved around messaging that centered on encouragement and
self-motivation (“You can do this”) and appealed to patient’s desire for a better, healthier
lifestyle. In addition, we created a new center name, logo, vanity phone number and
tagline. The campaign spanned print and online advertising, radio, web graphics, outdoor,
transit media, direct mail and collateral materials.

Result

Our work for Providence’s surgical weight loss center was met with an overwhelmingly
positive response from hospital staff during the initial rollout. It was successful in
establishing a distinctive voice and a more personal appeal for the center. A direct mail
and print campaign for a physician seminar series has been established and our
relationship with Providence Hospital continues to expand.

o Bariatric Care Center Logo
o Bariatric Care Center

Brochure

o Metro Bus Tails
o Print Ad

o Bariatric Care Center Online

Banner Ads

o 60-second radio spots

“HIGH SCHOOL REUNION”
SFX:

MUSIC, CROWD HUBBUB UNDER.

SUE:

I can’t believe we’re at our high school reunion and everyone still looks the same.

ANNE:

I know. There’s Karen Peterson.

SUE:

Yup. And that’s Tanya Jones. But who’s that over there?

ANNCR:

Weight loss surgery isn’t just about the pounds. It’s about transforming lives.

SUE:

Is she someone’s wife or girlfriend?

ANNE:

Don’t think so. Look at all the people gushing at her. They definitely know her.

ANNCR:

Surgical weight loss not only helps eliminate weight and health problems, but also brings you the blessings of
energy and self-confidence to live life the way you want.

SUE:

Is it Jill Lawrence?

ANNE:

No.

SUE:

Jackie Smith?

ANNE:

Definitely not.

ANNCR:

But it could be you. The Providence Hospital Bariatric Care Center offers minimally invasive surgery like Lap-Band and
Gastric By-Pass, with extensive pre and post-op counseling to help you keep the weight off. To attend a free information session, call 877-9-YES-I-CAN. That’s 877-9-YES-I-CAN or search “Providence Hospital DC” on the web.

SUE:

Cute figure whoever she is.

ANNE:

I know. How can we get what she has?

ANNCR:

Experience the difference surgical weight loss can make at the Providence Hospital Bariatric Care Center.
For health. For life. For you.

“FOOTBALL GAME”
SFX:

KIDS’ FOOTBALL GAME UNDER – TACKLING SOUNDS, PARENTS CHEERING, REFEREE WHISTLE, ETC.

LARRY:

Hey, Bill. Is your son playing this year?

BILL:

Yeah, nose tackle.

LARRY:

You know, I remember this team we’re playing. Isn’t Joe Stevens their coach?

BILL:

That guy doesn’t look like Joe.

LARRY:

But that’s definitely his son at quarterback. Wonder where Joe is.

ANNCR:

If you’re ready for a major change in your health and self-image, weight loss surgery can help.

BILL:

Is that Ed Wilson coaching?

LARRY:

Ehh, I don’t think so …

ANNCR:

Surgical weight loss can reduce or even eliminate a number of health problems. To give you the energy and swagger to enjoy life more than ever.

LARRY:

Look at that guy, running up and down the sideline.

BILL:

I think he’s ready to join his team on the field right now.

ANNCR:

The Providence Hospital Bariatric Care Center offers minimally invasive surgery like Lap-Band and Gastric By-Pass,
with extensive pre and post-op counseling to help you keep the weight off. To attend a free information session, call
877-9-YES-I-CAN. That’s 877-9-YES-I-CAN or search “Providence Hospital DC” on the web.

BILL:

I know I’ve seen that coach before.

LARRY:

Maybe Joe has a brother ...

ANNCR:

Experience the difference surgical weight loss can make at the Providence Hospital Bariatric Care Center.
For health. For life. For you.

o Prostate Cancer Event

Direct mail postcard and Ad
o Breast Health Event

Direct mail postcard and Ad

