
Situation For more than 125 years, RCM&D has provided innovative solutions to meet 

complex insurance, risk management, and employment benefit needs in a broad

spectrum of industry categories including education, healthcare, construction, real

estate, technology and non-profits. In 2010, RCM&D developed a new logo, tagline,

website, stationery suite and templates for commonly used documents. Their new

identity package put a modern, vital face on a company over a century old. Once

developed they asked Channel Communications to refine the application of their

new identity and further articulate their brand’s messaging. In 2013, RCM&D

expanded the assignment to include a positioning refinement, plus a complete

communications audit across all the company’s practices, and a comprehensive

messaging plan.

Solution Working within the character of RCM&D’s graphic identity, Channel focused on the

ampersand graphic to represent the “something more, something extra” that clients

experience working with each RCM&D practitioner and employee. Additionally,

Channel provided creative support and ideas for a variety of projects including 

building signage, web flash elements, posters, advertising templates, and tradeshow

banner-ups. The ampersand-focused graphics are being carried forward throughout all

the RCM&D’s professional practices group to present a unified, modern face wherever

the company goes. 

Result RCM&D has an expressive and re-energized brand. The new messaging captures

the organization’s client service culture. With its new branding, and upcoming 

work to redesign their collateral RCM&D will now be ready to compete for another

125 years.
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