Shawe Rosenthal – Rebranding for 70th Anniversary

Situation

As one of the first law firms in the country devoted exclusively to the representation of
management in labor and employment matters, Shawe Rosenthal represents
employers throughout the United States in federal and state courts and arbitration, as
well as before the Equal Employment Opportunity Commission, the National Labor
Relations Board, the Department of Labor, and other administrative agencies. Shawe
Rosenthal’s clients range from Fortune 100 companies to smaller businesses and nonprofits in a wide range of industries.
From the firm’s inception in 1947, Shawe Rosenthal decided to remain a boutique
practice, selective and centralized in Baltimore, Maryland, rather than expand into
regional offices. This philosophy has contributed to a professional excellence that has
attracted clients from across the nation.
With September 2017 marking the 70th anniversary of Shawe Rosenthal’s start, the firm
was seeking to generate a buzz around Baltimore and throughout the industry. The
issue? Shawe Rosenthal’s branding felt disconnected, its digital presence – specifically
its website – and social media accounts (Facebook, Twitter, LinkedIn) were suffering
and not living up to the firm’s 70-year legacy.

Solution

Channel Communications' solution was to start by designing a new, modern, and fully
customized WordPress website that would proudly showcase Shawe Rosenthal’s
impressive history while, at the same time, unveiling the firm’s rebranding. This website
was to clearly communicate the value proposition of Shawe Rosenthal’s knowledge and
experience. Given the competitive space Shawe Rosenthal operates in, the website
would help validate the firm’s credentials and stimulate interest in a deeper contact with
the firm.
With the site acting as the foundation, the Channel team also designed, tailored and
delivered the following creative elements:
•

Logo redesign

•

Fresh wallpapers/header images and profile logos for Facebook, Twitter,
LinkedIn

•

Redesign of two e-newsletter templates that Shawe Rosenthal refers to as an

E-lert and E-Update

Results

•

Signature block that is desktop- and mobile-friendly

•

70th anniversary ad logo

On Saturday, September 16, 2017, Shawe Rosenthal’s new website was successfully
unveiled and officially went live. The firm is pleased with the design aesthetics and
continues to add content, enhancing the user experience.

*slider hero image

*noteworthy rollover boxes
*attorney page design

*social media headers
(Facebook, Twitter, LinkedIn)

*70th anniversary social media releases,
PR efforts

